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Marcela Fetter, talented actress from Rio Grande do Sul, has been shining since her debut on stage
in 2006 at the age of 10, with the company "Sobrinhos de Shakespeare.” From playing a villain in
"Malhacao” (2016) to a protagonist in "Verona" (2019), her journey on both the small and big

screens is marked by memorable performances.

In addition to enchanting audiences as Erica in "Pantanal” (2022) and Cecilia in "Se Eu Fechar os
Olhos Agora" (2018), Marcela paved her way from theater in Rio Grande to TV Globo, standing
out in plays like "A Escada” (2013) and "Noite de Reis" (2014).

Investing in excellence, Marcela honed her skills in the technical course of Performing Arts and
workshops with renowned professionals such as Sérgio Penna and Eduardo Milewicz. Her
commitment to art led her to explore cinema and television, participating in courses with
Fernando Leal and dedicating herself to online preparations with coach Ana Kfouri. Recently, she
delved into the principles of the Meisner method with the Be True course, adding more depth to

her artistic expression.
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AUSTRALIA

Marcela Fetter and Rodrigo Lima, together for 8 years and newlyweds, represent a dynamic duo
where the world of entertainment meets business expertise. Marcela, an actress and influencer,
and Rodrigo, an influencer and entrepreneur leading Maha Play, have already made their mark in
major campaigns for renowned brands such as Adidas and Fila.

In a new chapter of their lives, both as individuals and as a family, they have decided to explore a
new universe. This vision has driven them to embark on a journey to Australia, a country that
resonates perfectly with their healthy, wellness-centered lifestyle.

This change is not just geographical; it stems from both of their desires to delve even deeper into
their studies. Marcela is determined to explore the world of cinema, improve her English, and
dive even further into the universe she has chosen to live in. Meanwhile, Rodrigo sees this
opportunity as a chance to expand his knowledge about his work and his company.

Furthermore, the duo is eager to carry their roots with them and work with brands that reflect
this new phase and have the power to impact and influence the countless Brazilians living in
Australian soil. They also aim to connect with local Australian brands, offering a partnership that
beyond the conventional, brands willing to build a strong storytelling that lives with them in
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